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Under this inspiring motto, MCI has taken a flying leap in only ten years, occupying a leading position in the inter-

national university landscape due to its quality and customer-oriented engagement. 

Forming an integral part of the unique ”Open University of Innsbruck” model, MCI bridges university with business by 

offering under-graduate, graduate, post-graduate and non-degree programs. Meanwhile more than 2,500 students 

from all over the world have come to appreciate MCI’s quality-oriented study programs at bachelor and master levels, 

as well at its executive post-graduate master’s programs, compact management courses and seminars, and customized 

corporate trainings. 

Enterprises and nonprofit organizations, at home and abroad, benefit from MCI as a competent partner for application-

oriented research, development and know-how transfer. Crucial factors contribute to providing an attractive environment 

of excellent work and leisure facilities for MCI students: the synergetic network with the University of Innsbruck, the 

central location between Germany and Italy, the vicinity to Innsbruck’s lively old town center, the powerful architecture 

of the location, and last but not least the Tyrolean mountains just a stone’s throw away. 
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BA = Bachelor of Arts, BSc = Bachelor of Science , MA = Master of Arts, MSc = Master of Science; Language: G = German, E = English, G & E = German with major parts in English; FT = full-time, PT = part-time Note: All programs in the field of executive education will be offered part-time.

I can nothing but recommend studying at MCI!

Mag. Armin Spitaler, Portfolio Analyst, SSgA Ltd., London/UK

Without my studies at MCI I could not have been acting as confidently when being involved in Without my studies at MCI I could not have been acting as confidently when being involved in 

strategically important decision making processes in our corporation!strategically important decision making processes in our corporation!

Mag. (FH) Alfred Lugstein, Board Member Uniqa AG, Sofia/BG

Very professional. Treating the students like customers.Very professional. Treating the students like customers.

Dipl.-WIng. Angela Schmidt, MBA, Camo Software AS., Oslo/N

  

Congratulations on the absolutely brilliant development of MCI!Congratulations on the absolutely brilliant development of MCI!

Dr. Johannes Hahn, Federal Minister for Science and Research, Vienna

The master‘s program was exactly what I needed for making my next big step in my career. I can The master‘s program was exactly what I needed for making my next big step in my career. I can 

recommend this study to anyone who wants to reach the top, and enjoy the way towards it!recommend this study to anyone who wants to reach the top, and enjoy the way towards it!

Patrick Veenhoff, MSc, Aastra Telecom Schweiz AG, Zürich/CH

The first 10 years were outstanding. The best of luck for the next ten years and the time after!The first 10 years were outstanding. The best of luck for the next ten years and the time after!

Dr. Heinz Fischer, The Federal President of the Republic of Austria, Vienna 

alumni & friends.
Already during their studies at MCI, students can benefit from the ongoing support of MCI Alumni & Friends graduates’ network. This MCI alumni 

association provides a dynamic service platform promoting contacts, image, professional career and personal development of MCI students and 

graduates. Panel discussions with a first-rate cast of renowned personalities inspire international impulses and facilitate a friendly exchange of know-

ledge and experiences. 

going global. 
Studying and working in an international environment and mixing with people from different cultural backgrounds belong to the most attractive assets 

of an MCI study program. For an optional semester abroad, students can choose among 120 renowned partner universities on all continents, offering 

the opportunity to acquire international experience and intercultural competence. Internationally aligned curricula, students and faculty from all over 

the world, a comprehensive range of foreign language courses, additional internships and attractive program modules abroad for working students 

facilitate the development of international perspectives, interpersonal relationships and successful careers.

degree programs.
Curricula related to practice, lecturers and students from all over the world, a limited number of places of study, the option to spend a semester 

abroad and perform an internship in high-ranking enterprises around the globe all count among the most important features of an MCI study pro-

gram. Motivated students, study programs with a strong link to the economy, classes that focus on project work in small groups, an outstanding 

infrastructure and profound assistance all guarantee quality and first-class career opportunities.  

executive education.
For decision makers at all managerial levels, MCI offers flexible opportunities to develop a professional career at its best. Executive master’s programs 

meeting international standards, high-level certificate courses with the unique possibility of being credited towards MBA, MSc and LL.M. degrees, 

to-the-point seminars and corporate training courses tailored to the needs of organizations make MCI an attractive partner for motivated people. 

BACHELOR’S PROGRAMS DEGREE SEM. LANGUAGE FT PT

Management, Communication & IT BA 6 G & E

Management & Law BA 6 G & E

Mechatronics – Mechanical Engineering BSc 6 G & E

Nonprofit, Social & Health Care Management BA 6 G & E

Social Work BA 6 G & E

Tourism Business Studies BA 6 G & E

Engineering, Environmental & Biotechnology
Specialization Biotechnology

 Specialization Environmental Technologies

BSc 6 G & E

Environmental & Energy Engineering BSc 6 G & E

Business & Management BA 6 G & E

MASTER’S PROGRAMS DEGREE SEM. LANGUAGE FT PT

Entrepreneurship & Tourism MA 4 G & E

International Business & Law MA 4 E

International Business (starting 2012) MA 4 E

International Health Care Management MA 4 E

Management, Communication & IT MA 4 E

Mechatronics – Mechanical Engineering (starting 2011) MSc 4 G & E

Social Work, Social Policy & Management MA 4 G & E

Engineering, Environmental & Biotechnology
Specialization Biotechnology

 Specialization Environmental Technologies

MSc 4 G & E

Industrial Engineering & Management MSc 4 G & E

Japan: Momoyama 
Gakuin University, 
Osaka

Finland: University of 
Kuopio

Australia: 
Victoria University 
International, 
Melbourne

PARTNER UNIVERSITIES *

* Excerpt

Argentina: 
Universidad de la 
Empresa, Buenos 
Aires

Australia: James 
Cook University, 
Townsville, Cairns

Canada: University of 
Guelph, Toronto

Canada: Thompson 
Rivers University, 
Kamloops

Chile: Universidad 
Finis Terrae, Santiago

China: Sun Yat-Sen 
University

China: The Hong 
Kong Polytechnic 
University

Denmark: The 
National School 
of Social Work, 
Kopenhagen

Denmark: Southern 
University of Denmark

Finland: University 
of Jyväskylä

Czech Republic: 
Charles-University, 
Prague

Turkey: Marmara 
University, Istanbul

Turkey: Izmir 
Institute of 
Technology

Uruguay: Universidad 
Católica de Uruguay, 
Montevideo

USA: University of 
Charleston

USA: The Carroll
School of 
Management, Boston 
College

Slovenia:
University of Ljubljana

Spain: Universidad 
Pontificia Comillas, 
Madrid

Phillipinen: AIM 
Asian Institute of 
Management, Manila

Poland: 
Jagiellonian 
University, Cracow

Russia: 
St. Petersburg State 
University

Scottland: 
University of Abertay, 
Dundee

Poland: SGH 
Warsaw School of 
Economics

Thailand: Bangkok 
University

Thailand: Mahidol 
University 
International College, 
Bangkok

Spain: Universidad de 
Zaragoza

Spain: Universitat 
Autònoma de 
Barcelona

Southafrica: Stellen-
bosch University

France: Université 
Paul Cézanne, Aix-en-
Provence

France: ESPEME 
EDHEC Business 
School, Lille-Nice

France: Reims 
Management School

Iceland: Reykjavík 
University

Hungary: Budapest 
University of 
Technology and 
Economics

India: Indian Institute 
of Management, 
Bangalore

India: Indian Institute 
of Technology 
Madras, Chennai

Italy: Università degli 
Studi di Trieste

Italy: Università 
Carlo Cattaneo-LIUC, 
Castellanza

Italy: Università 
degli Studi di Urbino
„Carlo Bo”

Italy: Università 
Ca’ Foscari di 
Venezia

Latvia: Stockholm 
School of Economics, 
Riga

Mexico: Universidad 
del Mayab, Mérida

Japan: Ritsumeikan 
Asia Pacific 
University, Beppu-shi

Korea: Kyung Hee 
University, Seoul

Sweden: Göteborg 
University

Switzerland: 
Fachhochschule 
Nordwestschweiz, 
Olten

MANAGEMENT SEMINARS

Inspiring Management, Leadership & Communication

TAILORED TRAININGS FOR COMPANIES

Innovative Programs for Companies & Administrative Bodies

CERTIFICATE COURSES Classic (2 Sem.) MBA MSC LL.M.

Banking & Finance

Controlling & Management

General Management

Management of Innovations, Products & Processes

Marketing

Human Resources Management

Tourism & Leisure Management

Corporate Communications

Business & Corporate Law

CERTIFICATE COURSES Compact (1 Sem.) MBA MSC LL.M.

Labour Law

Brand Management

International Management Program©

Logistics & Process Management

Management, Psychology & Leadership

Management of Patents & Licences

Sales Management

Tax Law

Systemic Management

Management of Tourism & Innovation

Marketing of Tourism & Destinations

Corporate Communications: Strategy

Corporate Communications: Implementation

can be credited for

EXECUTIVE MASTER DEGREE SEM.

General Management
Executive MBA

Master of Business 
Administration (MBA)

4

Master of Science
in Management MSc

Master of Science in 
Management (MSc)

4

International Business & Tax 
Law LL.M.

Master of International 
Business & Tax Law (LL.M.)

4

powered by

Franz Fischler, 
Member of 
the European 
Commission, Brussels

Dieter Althaus,
Minister President 
of the Free State of 
Thuringia

Rüdiger Adolf, 
General Manager, 
Vice President, 
American Express, 
New York

Dan Ashbel,
Ambassador of Israel,
Vienna

Martin Bartenstein, 
Federal Minister for 
Economics & Labour, 
Vienna

Kurt Bayer, 
Executive Director, 
The World Bank, 
Washington D.C.

Matthias Bellmann, 
Member of the Board, 
Karstadt Quelle AG, 
Essen

Armin Burger, 
Executive Director, 
Hofer KG Austria, 
Sattledt

Mario Moretti 
Polegato,
President, GEOX 
Group, Treviso

Josef Pröll, 
Federal Minister 
for Agriculture 
& Forestry, 
Environment & Water 
Management, Vienna

Claus J. Raidl, 
CEO, Böhler-
Uddeholm AG, Vienna

Susan Rasinski 
McCaw,
Ambassador of the 
U.S.A. to Austria, 
Vienna

Susanne Riess-Passer,
CEO, Wüstenrot AG, 
Salzburg; former 
Vice-Chancellor of the 
Republic of Austria

August-Wilhelm 
Scheer,
Founder & Chairman 
of the Supervisory 
Board, IDS Scheer 
AG, Saarbrücken

Yorck Schmidt,  
General Director, 
General Motors, 
Treasurer’s Office, 
New York

Julian Wagner, 
CEO, Rosenbauer 
International AG, Linz

Peter Zulehner, 
Vice President Human 
Resources, Magna 
International Europe 
AG, Oberwaltersdorf

Michael Thamm,
President AIDA 
Cruises, Rostock

Reinhold Würth,
Chairman of the 
Supervisory Board, 
Würth Family Trusts, 
Künzelsau

Yang Liu, 
International Design 
Shooting Star, Berlin

Klaus Liebscher, 
Governor of the 
Austrian National 
Bank, Vienna

Reinhold 
Mitterlehner, 
Federalminister for 
Economy, Family & 
Youth, Vienna

Joe Nellis, 
Dean of the Faculty 
of Management, 
Cranfield University, 
Bedford/UK

Hermann Nitsch, 
Performing Artist, 
Prinzendorf

Axel Paeger,  
CEO, AMEOS 
Holding AG, Zurich

Gustav Peichl, 
Owner Peichl & 
Partner, Architect, 
Author, Caricaturist, 
Vienna

Michael 
Spindelegger,
Federal Minister 
for European and 
International Affairs, 
Vienna

Bob de Wit, 
Associate Dean & 
Professor, Maastricht 
School of 
Management

Johannes Hahn,
Federalminister for 
Science & Research, 
Vienna

Karlheinz Essl, 
Founder & Owner of 
the Private Museum 
Essl Collection, 
Klosterneuburg

Benita Ferrero-
Waldner, 
Commissioner for 
External Relations, 
Brussels

Brigitte Ederer, 
CEO, Siemens AG 
Austria, Vienna

Christoph Leitl, 
President Austrian 
Chamber of 
Commerce, Vienna 

Claus Hipp, 
CEO, Hipp GmbH, 
Munich

Zeno Kerschbaumer, 
Executive Vice 
President, 
Volkswagen Group, 
Japan

Václav Klaus, 
President of the 
Czech Republic, 
Prague

Johann Klimmer, 
CEO, Rothenberger 
Werkzeuge & 
Maschinen Handels-
gmbH, Salzburg

Michel Friedman, 
Lawyer, Politician, 
Talkmaster, Frankfurt/
Main 

Arthur Gillis, 
Group Managing 
Director, Protea 
Hotels, Cape Town

Brad Glosserman, 
Executive Director, 
Center of Strategic & 
International Studies, 
Honolulu

Kurt Geiger,
Director Financial 
Institutions & Equity, 
European Bank EBRD, 
London

Jörg Mittelsten 
Scheid, Chairman of 
the Advisory Board 
Vorwerk & Co KG, 
Wuppertal

Dr. Michael Mertin,
Chairman of the 
Advisory Board,
JENOPTIK AG, Jena

Helmut Maucher,
Honorary President 
Nestlé S.A., 
Frankfurt/Main

Georg Springer, 
CEO, Federal 
Theaters Holding, 
Vienna

T. P. Sreenivasan, 
Ambassador, 
Permanent Represen-
tative of India to the 
U.N., Vienna

Günter 
Stamerjohanns,
Vice President EADS 
Astrium GmbH, 
Bremen

Veit Sorger, 
President, Austrian 
Association of 
Industrialists, Vienna

GUEST SPEAKERS*

* Excerpt; All positions refer to the date of lecture.


